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Warm Greetings to All,

As we approach the end of the first quarter of 2026, it fills me with great 
pride to reflect on the progress and purposeful growth we continue to 
build at Zenplus Private Limited. From expanding healthcare services to 
engaging communities through awareness initiatives, our teams have 
worked tirelessly to bring positive change and deliver value across every 
area we serve. 

One such milestone this month was Zenplus being recognized by the 
ESIC Department in Bihar. This honour celebrates the hard work and 
dedication of our teams in maintaining high standards and delivering 
excellence across all our initiatives. Achievements like this motivate us 
to keep pushing forward and creating stronger, more effective 
opportunities for innovation and growth.

Similarly, at Zenzo, we strengthened our healthcare footprint with the launch of new Mobile Medical Units (MMUs) 
and On-Site Health Centers (OHCs) across several regions. These initiatives expanded our ability to provide timely 
and accessible medical care directly at workplaces, offering proactive support and ensuring continuity of care 
where it is needed most.

Prevention and awareness also remained a key focus this month. Our teams conducted cancer awareness programs 
and first aid training sessions, equipping individuals with the knowledge and skills to respond effectively in critical 
situations. Through such sessions, we empowered people to take timely action, promote safer practices, and 
contribute to healthier workplaces and communities. 

From delivering life-saving services to making healthcare more accessible, our goal has always been to empower 
individuals and workplaces with the knowledge and skills needed to stay emergency-ready 24/7. It is this 
commitment to care that inspires our brands, Zenzo, Zenplus Fleet, and Zenplus Private Limited, to innovate, 
collaborate, and continually raise the bar in everything we do.

Together, as we move forward on our journey, we aim to build a future where quality healthcare is not reactive, but 
preventive, structured, and dependable.
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