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Dear all,

I hope this newsle�er finds you in good health and spirits. Each month at Zenplus Private 
Limited reminds us that progress is not defined by milestones alone, but is built through the 
everyday efforts, values, and vision that guide us forward. Our progress, whether big or small, 
is a reflec�on of the dedica�on and compassion shared by all to serve with purpose and 
excellence.

As we approach the final stretch of 2025, it fills me with immense pride and gra�tude to witness 
the unwavering commitment displayed by every member of the Zenplus family. Every project 
undertaken, every life impacted, and every service delivered stands as a testament to our 
collec�ve strength and determina�on.

One of the most exci�ng developments in recent months has been the impact made by our American Heart Associa�on (AHA) Cer�fied 
Training Courses in strengthening our mission of emergency preparedness. These programs have empowered healthcare 
professionals, students, and first responders with globally recognized life-saving skills, ensuring that more individuals are equipped to 
act swi�ly and confidently in �mes of emergency.

With a focus on reaching more people, Zenzo too has been ac�vely introducing its services across various organiza�ons, helping 
employees and communi�es become be�er equipped to handle emergencies. From launching Mobile Medical Units (MMUs) to 
conduc�ng First Aid and CPR sessions, Zenzo con�nues to extend the reach of quality healthcare and life-saving educa�on to 
workplaces, ins�tu�ons, and remote areas alike.

Together, our brands, Zenplus Private Limited, Zenzo, and Zenplus Fleet con�nue to work in unison to drive this mission forward. From 
delivering �mely emergency healthcare services and life-saving training programs to ensuring seamless and efficient mobility support, 
each brand plays a vital role in strengthening the communi�es we serve.

As we move forward in our mission, we remain commi�ed to advancing solu�ons, striving for excellence, and crea�ng more resilient 
communi�es across the na�on.
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